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Abstract

The consumer contract is considered one of the most important contracts
associated with the daily life of every individual. Hardly a day passes without the
consumer intending to contract with one or more professionals to satisfy their desires
and needs for products or services. Perhaps the predominant feature that governs this
contract is the clear and evident disparity in economic, legal, and knowledge
positions between its parties, indicating an imbalance in contractual equilibrium
between them.

This situation raises several questions about the legal tools that ensure
contractual equilibrium or limit the impact of this imbalance on the consumer.
Therefore, this study aimed to provide a legal framework in the field of consumer
protection. It initially shed light on the most important aspects of the imbalance in the
consumer-professional contractual relationship. On the other hand, it highlighted the
most important legal guarantees that ensure or at least limit the imbalance between
the professional and the consumer.

This study was prepared in light of Syrian legislation, compared with some other
legislations, reinforced by provisions of certain regulations and guidelines issued by
the Parliament and the European Union Council to EU member states concerning
consumer protection.

The study concluded a set of results and recommendations aimed at emphasizing
the particularity of consumer contracts and the necessity for the Syrian legislator to
adopt some legal provisions acknowledged by comparative legislations. This
adoption aims to establish a form of contractual equilibrium between the professional
and the consumer, ensuring optimal protection of consumer interests, leading to a
robust legislative system in consumer protection.

Keywords: Consumption contract, Professional, Consumer, The Unfair Terms,
Obligation to inform, Right of withdrawal, Product guarantee, Consumer protection.
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